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245 TWh/Yr

Source: NREL, 2017
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How important is energy efficiency?

58%

18%

Utility Customers

Source: AESP, Trends in Energy And Demand Management, 2017



Customer satisfaction index and program familiarity
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Source: JD Power



Participated in energy management program

69 % customers not

participating in programs

Source: AESP, Trends in Energy And Demand Management, 2017



Low Awareness Isn’t for Lack of Trying

The typical customer
receives nearly

40 pieces of branded
content annually from
their utility

Source: Chartwell 2013

customers want more

frequent communication



Turn off AC,
turn on fan

Environment

Turn off AC,
turn on fan

Zero impact

Citizenship

Turn off AC,
turn on fan

Neighbors

Turn off AC,
turn on fan

6% drop in
consumption




Design for how people actually behave

Assume people don’t care
Always lead to action
Aim for lasting relationships

Build for everyone
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