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• Who is DTE Energy

• Status of Energy Efficiency Programs in Michigan

• DTE Energy Efficiency-related Activities in 2007

• DTE Energy Programs planned for 2008
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• HQ Detroit
• Operates 

business units in 
29 States

• Largest operating 
subsidiaries are 
regulated utilities 
Detroit Edison 
and MichCon



���������	

Detroit Edison
• 2.2 Million 

Electric 
Customers

• 11,080 MW 
Generation (Coal, 
Gas, Nuclear, Pumped Hydro)

MichCon
• 1.2 Million 

Natural Gas 
Customers

• 35% of 
Michigan Gas 
Storage Fields



Status of 
Michigan Energy Efficiency 

Programs
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• No State-wide mandated energy efficiency programs 
in >10 years

• “Customer Service” –type activities with EE message, 
sparse; web site information, Bill Inserts, etc.
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Recent Legislative Action:

• House Bill 5525 – introduced Dec 2007 “Energy Efficient 
Michigan” Act (tied to ‘Electric Choice’ reform)

• House Bills 5520, 21, 22, 23, 24 – Electric Choice Reform
• Senate Bill 947 – introduced Dec 2007 in response to 

Michigan’s 21st Century Energy Report 
(Electric Choice Reform; also EE provision)

• House Bills 5548, 49 – Renewable Portfolio Standards 
(Electric Only)
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Senate Bill 947

• Deals only with Electric Utility issues

• Mostly a response to the 21st Century Energy Report 
regarding electric capacity and ‘Choice’ issues

• Contains renewable energy mandate
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HB5525 (Supported by DTE Energy)

• Both Natural Gas and Electric Utilities included
• Aggressive implementation schedule (60 day filing; 120 day approval)

• Savings Mandates ramp up to 1%/Year by 2012 (elec)
• Savings Mandates ramp up to 0.75%/Yr 2012 (gas)
• Incentives to utilities for good performance
• Penalties for falling short
• Utilities can manage in-house, contract out, combine
• Surcharge flexible – 0.5% to 2% Total Revenues 

($10 - $15 M for MichCon at about 1%)

• Large Customer opt-out provision
• Tied to Electric Choice reform



DTE Energy 
Efficiency-related Activities

in 2007
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• Web site updates
• Bill and Energy 

Analyzer (NEXUS)
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• GreenCurrents 
Voluntary 
Renewable 
Energy Program

Detroit Edison
only
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Osborn Project

• Target NE Detroit 
neighborhood  for 
Pilot education 
and 
weatherization 
program to 300 
low-income 
households

• Started in 2007 
continue into 2008
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Community Energy 
Services

• Target 4 large Detroit 
Area Churches; 
operate DTE Energy 
Office inside Church 
with extended 
services to residents 
of neighborhoods

• Multi-year program
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• 17 seminars across 
the DTE Energy 
Service Territory in 
Sept – Nov 2007

• Commercial and 
Residential Seminars

• DIY Energy Auditing, 
Renewables, 
Resources to help

• Presentations posted 
on DTE Energy web 
site

Energy Efficiency Seminars
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• Upgraded our 
Energy Star 
Partnership 
category to EEPS -
Energy Efficiency 
Program Sponsor

• Rely heavily on 
EnergyStar for 
future programs



DTE Energy 
Planned Programs 

for 2008



• DTE Energy/MichCon reached a settlement 
agreement with the Michigan Public Service 
Commission in mid-2007 to invest an additional 
$500,000 in 2008 and $695,000 in 2009 on an 
Energy Efficiency Pilot Program for Residential 
Customers 

NOTE: Budget numbers are not firm at this time. Any 
numbers used on the following slides are projections.
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� Use opportunity to try out programs for potential larger scale energy efficiency program

Program Description

Low-Income Customer  Extreme weatherization makeover – wall, ceiling insulation, 
high efficiency furnace replacement 

($5,000 - $6,000 each house)

Residential Rebates Audits ($250), high efficiency furnaces ($250), 

new Energy Star house (up to $10,000)

Energy Efficiency Seminars Seminars and other major speaking engagements in 
MichCon  and Edison territories; joint in over-lap areas 

Energy Saving Tips Brochure Printed Materials

Other Web enhancements, newsletters, memberships, training, 
tools, etc.

Total Cost of Pilot Program $500,000 – 695,000
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Program Description

Web-based Vendor 
Directory

An electronic searchable database located on DTE’s web site of 
energy efficiency products and services

Excellence in Energy 
Award  

Recognize commercial and industrial customers who have taken 
action to manage their energy usage with a Wall Plaque, a 
Cash Award and Case Study published on the DTE web site. 

Energy Audit Rebates Rebates for C&I Customers who have a professional energy 
audit completed and subsequently take action recommended 
in the audit

Total Cost
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Objectives: 

• Support EXISTING (MCAAA, Local CAP agency programs, Osborn Project) in 
weatherization of additional qualified homes.

• Maximize spend-to-benefit ratio of ACTUAL installations that result in reduced gas 
energy consumption

• Minimize administrative overhead and duplication of services that do not result in 
reduced gas usage by eligible households

• Create a ‘Best Practices’ Guide that is replicable in most all areas of the MichCon 
service territory

• Work with multiple local agencies; regionalize program services where it makes sense 
but avoid providing services to only one region.

• Create a scaleable program that can easily be replicated to match program funding in 
future years

• Weatherization completed by early Fall 2008 in order to maximize 2008/09 winter 
savings



%��� �������%�&������������
'���!����
���
	�(���)����
�

Objectives:

• Encourage the replacement of old functioning furnaces with new, highest efficiency 
gas furnaces

• Support HVAC Dealer replacement programs

General Criteria:

• Use existing source/list for approved equipment
• Rebate will be $xxx per eligible household
• Rebates ONLY given to homeowners of principal residences
• Recipient MUST obtain Coupon for rebate via a QUALIFIED training program, such as:

– Attend an Energy Efficiency Seminar from DTE
– have an on-site energy audit completed by a DTE listed auditor where furnace 

replacement is a recommendation
– complete an on-line energy audit in NEXUS 

• Program will have a defined start date; purchase MUST be made after the start date
• Program will conclude when the funds allocated for the rebate have been paid out on a 

first come, first serve basis
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Objectives:

• Support customers who prefer to have their education program be in-person 
by a professional energy auditor in their own house

• Encourage not just energy audits, but the actual installation of measures
• Support local energy auditors by increasing the number of audits they 

perform
• Gather data about actual measures taken as a result of energy audits

General Criteria:

• DTE web site Vendor Directory of Energy Auditors
• Publish criteria to DTE web site
• Rebate will be $xxx per qualified participant
• Rebate recipient must provide a copy of the completed energy audit in 

electronic file format AND provide a statement/copy of invoice for measures 
that were recommended in the energy audit and they subsequently 
completed
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Objectives:

• Increase the number of new houses built to higher energy efficiency 
standards

• Recognize and support builders who build such houses
• Demonstrate how natural gas can be economically used in efficient 

and ‘green’ construction

General Criteria:

• Base on existing Energy Star and State of MI Energy Office Program
• Publish criteria for participation to DTE web site
• Rebate will be $x,xxx per qualified BUILDER participant
• Limit rebate to one per builder per year during Pilot
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Objectives:

• Educate customers about energy efficiency
• Promote local vendors of energy efficiency products and services
• Re-establish MichCon as a local company with services in our local 

communities
• Re-establish MichCon as the Energy Experts
• Promote all of DTE Energy’s products and services

General Criteria:

• Work to increase support from local hosts (such as those held at colleges)
• Partner with other events where-ever possible, as getting a crowd is the most 

difficult part
• Create narrated versions of seminar presentations for placement on the DTE 

web site
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Objectives:

• Effectively use printed media to reach customers with an energy efficiency 
message

• Coordinate the ‘marketing-communications-media’ spend to provide a 
consistent message 

General Criteria:

• Develop printed materials to promote energy efficiency for use at seminars 
and other events
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Objectives:

• Support more than one other Program Element, with ‘cross-cutting activities’ 
such as coordinated communications, tools and training

• Maintain a flexible program that can test and take advantage of new 
opportunities 

• Train and better equip our employees
• Take advantage of leveraging opportunities that expand our benefit without 

the burden of full cost

General Criteria:

• Support/provide value to more than one other Program Element
• Support opportunities that add value to the MichCon efficiency program that 

are not necessarily under the full control of DTE or MichCon, such as training 
conducted by others and sponsorships of non-DTE or MichCon events

• These elements may have a more ‘developmental’ nature with a benefit that 
tends to be longer-term and more difficult to measure in the short-term
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Objectives:

• Connect customers looking for services with those offering the 
services

• Support local vendors of energy efficient products and services
• Stay ‘in the loop’ of who is offering what products and services in our 

service territory

General Criteria:

• Create a web-based directory of vendor products and services, 
searchable by geography and service/product category
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Objectives:

• This program would function in the place of a Rebate Incentive program until 
such time as the program budget is large enough to support Rebates.

General Criteria:

• Create a program that recognizes customers who take innovative and 
leadership roles in energy efficiency actions

• Non-Residential Customers who have had an energy audit from DTE or 
another approved audit program and subsequently takes action are eligible 
to be considered for an Award.

• Award will be up to $x,xxx cash and a professional plaque for office/lobby 
display

• A Case Study will be created and published on the DTE web site of all Award 
recipients

• The intent of the award and case study is to stimulate others to take action in 
energy efficiency
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Objectives:

• Support customers who prefer to have their education program be in-person by a 
professional energy auditor in their own facility

• Encourage not just energy audits, but the actual installation of measures
• Support local energy auditors by increasing the number of audits they perform
• Gather data about actual measures taken as a result of energy audits

General Criteria:

• Create an incentive that rebates a portion of the cost of having an energy audit 
performed by a non-DTE Energy auditor

• A list of approved energy auditors will be created and contained in the DTE web based 
directory of product and service providers

• Customers must complete at least one major action/measure contained in the audit
• Customers must have the energy audit performed and then provide an electronic copy 

of the audit, the Invoice for the audit, what action was taken, along with the request for 
rebate.

• Rebates will be 50% of the audit cost, to a maximum of $x,xxx
• Rebates will be capped at MichCon total of $xx,xxx per year during the Pilot Program
• Eligible customers should first consider ‘free’ audits from other sources 
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• Small Energy Efficiency Budget for 2008

• Planning EE Seminars for Spring and Fall

• Promotion of GreenCurrents and Customer Services activities allows 
some EE-crossover

• Detroit Edison and MichCon will work together to offer similar and 
complimentary programs in the over-lap areas; however, MichCon 
must focus on gas savings and Edison on electric savings 
(current proposed program guidelines)
(ie: high-efficiency gas furnace with high efficiency electric blower motor would be 
supported by both companies in relation to their respective savings/payback)
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Bob Fegan
DTE Energy

616-954-4619

feganb@dteenergy.com

http://my.dteenergy.com

www.EnergyTechPro.com


